
Armani Residences, Armani Hotel Dubai



Armani Galleria, Armani Hotel Dubai



Armani Hotel Dubai

Armani Events, WeddingsArmani Events, Weddings





Situated in the heart of the historic centre of Milan, in the city’s 
prestigious fashion district, sits the Armani Hotel Milano, 
providing a world of harmony, privacy and calm in true Armani 
style. 

GOURMET EXPERIENCE & LOUNGE BAR

On the 7th floor, Armani/Ristorante and the exclusive 
Armani/Bamboo Bar are refined locations to taste the Italian 
gourmet cuisine revisited internationally or savour original drinks 
in an elegant panoramic setting overlooking the city.

ARMANI/SPA

The exclusive ambience of Armani/SPA reflects the lifestyle and 
design by Giorgio Armani. A corner of quiet and wellness of 
1000 square meters, with a breathtaking view from the eighth 
floor and immersed in the Milan fashion district. Take a break in 
the enchanting relaxation pool or get involved in the spa trail 
with saunas, steam baths and ice waterfall. Finally, choose from 
a wide range of hot teas, cold infusions and fresh fruits, the best 
solution to pamper you along the path and boost your energy to 
better face your day. Our Luxury Milan SPA is waiting for you.

Armani Hotel Milano

Welcome Area, Armani Hotel MilanoEntrance, Armani Hotel Milano
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Armani Hotel Milano

Armani Presidential Suite, Armani Hotel MilanoArmani Deluxe Room, Armani Hotel Milano



Armani Presidential Suite, Armani Hotel Milano



Armani Hotel Dubai

Armani Milano Suite, Armani Hotel MilanoArmani Ambassador Suite, Armani Hotel Dubai
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Armani Executive Suite, Armani Hotel MilanoArmani Executive Suite, Armani Hotel Milano



Bamboo Bar, Armani Hotel Milano



Armani/Ristorante, Armani Hotel Milano
A culinary haven blending Italian sophistication with timeless elegance. Led by Michelin-starred chefs, the menu 

celebrates Italy’s rich flavours in a chic and refined ambiance, promising an unforgettable dining experience.



Armani/Spa, Armani Hotel Milano
Armani/Spa’s relaxation area is a sanctuary of calm, an escape from the 

demands of everyday life and a world of luxury and self-care.



Armani Further

Armani Hotels & Resorts, including the Armani Hotel Dubai, and the Armani Hotel Milano, reflects Giorgio Armani’s 
vision of an elegant and harmonious environment. The announcement of the third Armani Hotel in the city of Diriyah, 
Kingdom of Saudi Arabia, an area set to become an extraordinary international cultural and lifestyle destination 
inspired by the rich heritage of the country, underscores our commitment to expanding the portfolio.

Giorgio Armani said, “This is a pioneering project that was born from rediscovering Saudi Arabia’s roots: a dialogue 
between history and the present that I find very fascinating. Armani Hotel Diriyah allows me to interpret my idea of 
lifestyle and hospitality in a particularly subtle and embracing way.  I am ready to take on this exciting new challenge. 
I am inspired by this initiative and delighted to be part of a project of such wide geographical and cultural scope.”

As a fundamental part of the Group’s vision, in 2024, the Armani Hotels — both the Armani Hotel Dubai and the 
Armani Hotel Milano — will be working towards sustainability goals, along with a focus on revenue generation 
implemented through strategic measures.
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In addition, Armani Hotels & Resorts is also exploring luxury resort destinations, including coastal and island locations 
such as the Italian Lakes, Capri, Sardinia, Sicily, the French Riviera, the Greek Islands, Marbella and Ibiza, the Adriatic 

coast, Marrakech, the Red Sea, Costa Rica, and Mexico, as well as alpine resorts including Courchevel, St. Moritz, 
Gstaad, the Dolomites, Aspen, Vail, and Whistle.



The Armani Group and Sustainability

“We do realise that building and securing the future of the planet requires changes in the way we live and do business. 
I have always believed in a business model based on a certain set of values that are essential to me and on a notion 
of fashion that is capable of creating value and fostering employment. We are aware of our privileged position, and 
with privilege comes responsibility.”

 Giorgio Armani



Giorgio Armani advocates for an inclusion that is primarily 
intellectual, rejecting the notion of generalised status symbols. He 
addresses strong personalities and intelligent characters, offering 
creations designed to endure over time. This idea is born from the 
belief that "less is more" and good design is timeless, emphasising the 
rejection of irresponsible consumption. Style, according to Armani, is 
a sustainable way of life.
 
The Armani Group, as an international entity, adheres to the "less is 
more" strategy, creating and distributing wealth. This approach 
allows the Group to contribute to the economic growth of the social 
and environmental context in which it operates, all while aligning 
with the interests of its stakeholders.

“We do realise that building and securing the future of the 
planet requires changes in the way we live and do 
business. I have always believed in a business model based 
on a certain set of values that are essential to me and on a 
notion of fashion that is capable of creating value and 
fostering employment. We are aware of our privileged 
position, and with privilege comes responsibility.”

As a fundamental part of the Group’s vision, the Armani 
Hotels & Resorts closely follow sustainability guidelines. In 
2024, both the Armani Hotel Dubai and the Armani Hotel 
Milano will be working towards sustainability certifications 
in the tourism sector. This sustainability strategy is defined 
by three main areas of action: People, Planet, and 
Prosperity. Specific qualitative and quantitative objectives 
are identified for each of the three areas, aligning with the 
results of the materiality analysis. These objectives are 
summarised in the Group’s Sustainability Plan, which is fed 
by internal strategic planning and analysis processes, 
reinforced by stakeholder input and participation in 
national and international working groups, in line with the 
Sustainable Development Goals (SDGs) defined by the 
United Nations.

Armani/Values

People

Planet Prosperity

01. Less is More 02. Sustainable Strategy - 2030 Sustainability Plan

By 2029

-42%
of total Scope 3 
GHG emissions

By 2030

-50%
of total Scope 1 

and 2 GHG emissions

Scope 1 are direct emissions from the combustion of fossil fuels used.
Scope 2 are indirect emissions from the production of electricity used.

Scope 3 are indirect emissions from the company’s value chain, upstream and downstream.




